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Vision
To be leader for Wisconsin Philanthropists striving to build a prosperous society for

all people in Wisconsin by working with nonprofits, government entities and
business leaders.

Mission

To provide a significant, positive impact in Wisconsin through:

Philanthropic Education; Best Practices; Enhanced partnerships; and Leadership
Purpose

To serve as a catalyst to create collective strategies that leverage our philanthropic
dollars
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vl
$5.62 billi\o\n

Wisconsin foundation

FOUNE FFI@N FACTS

==

L .1-.::
S - m Alion
Wisconsin foundation
grantmaking

18 percent

Wisconsin |decrea 2din assets

foundations




Wisconsin Foundations 2008-09
Total Grants Paid- 473 milkion

Wisconsin General Purpose

Revenue Expenditures 2008-09
General Fund Expenditures: 12,11 billion

; i Wisconsin General Furposs
in billiens Revenue Expenditures 2008-09
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Wisconsin Foundation Information

Foundations (#): 1.314
Assets (billion): $5.62
Grants (million) $473
Median Assets : $489,399

Foundation Giving in Wisconsin by Region (millions)

B southwest:  $67.7

| Northeast:  $49.7
B vorthwest:  $19.6
B north Central:  $19.4

[l southeast:  $308.5 —

Foundation Areas of Giving in
Wisconsin g,

[ Arts & Culture I intemational
I8 Economic Development | Religion
Education " Social & Human Services
IE-uimm-t I sports & Recreation
Health

Source: FoundationSearch.com 2008

Ten Largest WI Foundations
by Total Grants {in millions), 2009

1. Lynde and Harry Bradley . . .
Foundation . .. . .. .. $36.6

2. Greater Milwaukee Foundation
_______________ $289

3. Kemn Family Foundation . $205

4. Rowland (Pleasant T.) Foundation
_______________ $19.8

5. Reiman Foundation. . . . $187

6. Northwestern Mutual Foundation
_______________ $155

7. Community Foundation for the
Fox Valley Region . . . . _ . $102

8.. Helen Bader Foundation . .$7.1

9. Wisconsin Energy Corp. . . .
Foundation . . . . . . . _ . $6.2

10.S.C Johnson Fund . . . . . $6.1

Source:  Funding Information Center, 2010



Wisconsin Foundations
By County

Cronors Forum of Wisconsin

Top Ten Counties By Grants Paid Top Five Number of
Foundations By County

Milwaukee County $220,683,296 1,290 Registered Grantmaking Fdns.
Waukesha County S 53,656,145 Milwaukee County 341

Dane County S 48,844,490 Dane County 131
Outagamie County $ 17,359,935 Waukesha County 119

Brown County S 16,695,200 Brown County 80

Rock County $ 11,016,695 Ozaukee County 48

Racine County S 9,636,407

Winnebago County S 8,967,418

Ozaukee County S 8,880,473

Marathon County S 7,819,711







Sources of Revenue for A




Sources of Revenue
3.1%




Cronors Forum of Wisconsin

Sources of Revenue
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= Racial and ethic diversity

= New wealth
= Endowment Pressure

= Globalization

= Flash Giving

= Self —informed giving

* Diminished place based gi




FIGURE 1. CoMMON VERsUS CATALYTIC DONOR MIND-SET.

Common Catalytic

Versus

Goal: Give grants Goal: Leverage across sectors
to worthy charities. to create change.
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= Government cuts/increas

= City/county/state budget
= Social Enterprise

= Redefining community
" Creative partnerships
= Advocacy
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= Work with government a
for policy change

* Harness market forces

= Create evangelists for you

= Build and nurture inclusiv
" Get there Early
= Share leadership — empo



Change is inevitable -
a vending machine.

Get There Early — cha
you have to

Foresight - Insight -




